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(Customer Psychology: The 5-Stage and 4-Style Approach for Sales & Service)
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Introduction: V?UQ’]U nowWduuta:nowdAny

uga 1: dadnenonunnduovanm (Psychology of Loyalty)

- Ao wBoua:nalns:aUAUWOWSID (The Myth of Satisfaction)

- 0dngMSSUS 1anUANA (Human Perception & Brand Loyalty)
fuqa 2: ﬂ’]SﬁTllUﬂQﬂﬁ'\ 4 Us:nn (The 4 Customer Segments)

- D:@EN 4 wanssuyovanMIdaNgu (Anatomy of the 4 Segments)
- dryoynuiGoungwiuwnanssuoINanA (Behavioral Red Flags)

- Workshop

[uQa 3: NsoUMSMULAHUDAAMSASKUNSYOPANA (Customer Awareness & Framework)

5 ﬁuoouuomsos:mng (The 5 Stages of Awareness)

(LUDAQNNSADSOYANANOYANS (Qualification Guide)

INAGAMSIUIWOEUAU (Diagnostic Questioning)
Workshop

fUOua 4: flau:nnsdoanstawn:mo (Tailored Communication Scripts)

- 203nelduthold (Cognitive Reframing)

- msdoansiwonoumsdada (Anchoring Bias)

- Workshop

luga 5: MsusSulBua:togoq Integrating and Simulation

- ﬂglHéﬂUODﬂ’]SﬁOEﬁS]Uﬂ'D:ﬂOdu (Rules of Crisis Communication)

- MsPaovamuMsiBoUs:aunnsou (Experiential Role-Play Simulation)
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08:45-09:00 1. | amzidau aanziday WIaNANNNTaN/ NUULNAgaLnarn1sausy (G18)

09:00-09:15 1. | Introduction: 1/5Liug U NUNIUAUFIUBIAANS

AHLTUIILATANEATY

(UFEn8mINIaTe — waniUAsL)

a

09:15-10:00 . Tuaa 1 @mﬁwmmmﬁnﬁmm

al

ANHTRLATNA INTEALANN NN la (The Myth of Satisfaction)
QnA1 Psychology of Loyalty - ARANaNI93US wazAINsNG (Human Perception & Brand Loyalty)

(U338NLAINTTD - waNlAEU - ansvatinelszne)

10:00-11:00 1. | Wga 2: n391uuNgnA 4 Uszam | - 1&1Z8N 4 WoRANITNIBNGNAMARZNEN (Anatomy of the 4 Segments)
(The 4 Customer Segments) - z?fa;fyﬁmlﬁ@uﬁﬂBim‘wqﬁnﬁmm@unﬁﬂ (Behavioral Red Flags)
- Workshop

(U3788ANIT® - wanasu - anfietnalsznay)

11:00-12:00 w. | WQA 3: NFDUNIINNNUKATIWIARA | - 5 TuRBNIBNIIAITUNNS (The 5 Stages of Awareness)

n13RsEin1eagnAn (Customer WWIAANN3FRI89gNARIANS (Qualification Guide)

Awareness & Framework) WARANNTDNNINE AL AL (Diagnostic Questioning)

- Workshop

(UF9RNLANNTRYD - NENNARDY - UNLAWD)

12:00-13:00 W. | ANNA19TU

13:00-14:00 W, | aa 4: Aslznisdearsianizna | - asanenliutiinla (Cognitive Reframing)
(Tailored Communication Scripts) | - A3A8ANTNRDAUNIEARA (Anchoring Bias)
- Workshop

(U3senEmINTade - naNNAAeY - Uiaue)

14:00-16:00 4. Iu@a 5: Matfulduazsanan - ﬂgmﬁﬂmmma?ﬁ'@mﬂumazﬂmﬁu (Rules of Crisis Communication)
Integrating and Simulation - nMgAnaesdnuNTllENdssanngnd (Experiential Role-Play
Simulation)
- Workshop

(UrseneImNNTiate — naaealsuld -afdsne)

16:00-16:15 u. | @7 Q&A, Post-test a7UN NI DIN-ABL / YULLNAREL (MAIN1FBLTH)
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